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Abstract

We formulate a dynamic version of contest ([?]), and argue the implica-

tions of incentive compatibility in the model. We then solve the optimal

(principal’s revenue-maximizing) dynamic contest and derive the coun-

terpart of virtual valuation, which originates in [?]’s work to investigate

the optimal auction problems. We also argue the difficulty of implement-

ing the optimal dynamic contest indicated by the dynamic virtual valua-

tion in the paper.
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