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ABSTRACT 

 

This paper investigates conformity in charitable contributions from the perspective of when, where 

and how donor behavior is influenced by the information about the others’ contributions. We use the 

dataset of online fundraising campaigns launched on the website of JustGiving.jp. The campaign 

page shows the information about all the previous donations, which includes the name of the donor, 

the date of the donation and the amount. The information enables potential donors to know the 

distribution of the previously donated amounts before they determine their own contribution. Our 

estimated results show that donors are more likely to conform to the mode value in the previously 

donated amounts when the distribution is smaller and thus the mode value in them is more salient 

and noticeable. It indicates the possibility that the conformity among the previous donations could 

encourage the later donors’ attitude of conformity. 
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