The role of the third party in the horizontally differentiated

market

Akihiro Okumura

Graduate School of Economics, Nagoya University

BE

—BL 7HASRUETAT —LF, AMETHEIHIATRT AR =LY —LVEHETH D
VY AR =LY T M 2HMAEGLELZLIZE > THID THMATREIZRS, ZOLDIZVAT
LY UTHRET 2MOHGTIIAKRE SO 2 EFET D7 7 —A MS—=F 2 IZZ T, B
POEEETZY—NA—T 1t BERELTVIEENDH D, TOBR., 77 =AM —T 1 %
B zfE L TWE—HAT, = F A =T d= v FREHZMEL TWDE, RIFEIZKFE
MR R S NEHIZIZBWT, Y= R —=F 1 DBADNT 7 — A b S—F 1 OAfifgAFF, Fl
MIZED LS REEE2 RIFTONE0H L, UMTFO S22 S Uz, 2, =K X=F«
TG E I I N T WG EICBAT S, EIMLOES WA E T IS DB X
N, Y= FNR—=F7 1 ZHE2ERFTHILHTE, SADORMIPEFET 5, H T, Y— K=
FADBART 7 —AMS—F 1 DFEEEFIEEZ L 3m<, HoTHEzEZ LIF5Z X%
HB, P=RR—=F A DBAIZL ST, 77—AMS—F 4 DHHTIEI AT LAEZEBEL LD -
Ty FREEENR VAT LARZBATELSICRD, 77 —AM=FT 1 IIREOETIENE E
7269, ¥/, V=KX =FT 1 DBAET 7 —AMR—=TFT 1 OMFHFREL2RDE B, 77—
AMNR=F 4 FY =R —=F 1 L HEETIWRHOMMEEZE L FFEZ22T, =K =51 &
DA ZENET 5, T & FERICAEOMREZ B G D48 T 1 % AMKICHEE S 5 K TR
HAEMAL, ERAMEZHNEE S,



