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Abstract 

 

In Japan’s hometown tax donation system, people can donate to municipalities where they are 

not resident and in return receive reciprocal gifts from the local governments of those 

municipalities. A large part of the donated amount can be deducted from their income and 

residence taxes. This study examined altruistic and selfish motivations in donating money to 

municipalities where people are not resident through that donation system; we did so using panel 

data of local governments for 2008–2015. We made the following key findings. (1) The Great 

East Japan earthquake increased the amount of money donated through that system for local 

governments with disaster victims. We considered that motivation altruistic. (2) A 1% increase in 

expenditure for gifts to donors led to a 0.61% increase in donations. We considered that 

motivation selfish. (3) Compared with donors not receiving gifts, providing gifts to donors led to 

a reduction in altruistic donations by almost 300%.  

 

JEL classification: D64; H23; H84; R5  
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